
FOREST VILLAGE 

Located at the intersection of River Oaks Dr. and    

Carolina Forest Blvd. 

Anchored by a brand new Food Lion 

Total Square Footage: 10,800 SF of retail space  

available  

2 Outparcels Available for Sale:   

   - Outparcel A:  +/- 1.95 Acres, $715,000.00 

   - Outparcel B:  +/- 1.04 Acres, $425,000.00 

Ideal for retail and service tenants  

NOW OPEN! 

PRIME RETAIL LOCATION FOR LEASE  
Located in Myrtle Beach, SC 

2010 Estimate                3 Mile       5 Mile       7 Mile 

Total Population:     20,279       46,486      67,591 

Median Home Value:      $175,297   $161,506   $155,995 

Average Household Inc.: $ 61,326    $ 58,291    $ 58,427 

Proj. Avg. HH Inc. (2015):  $ 65,185   $  62,529   $ 62,585  

Traffic Count:  45,000 (Intersection of River Oaks Dr. 

   and Carolina Forest Blvd.)  

DEMOGRAPHICS & TRAFFIC COUNT 

For More Information please contact: 
W. Harvey Brockinton, Jr. 
harveyb@retailpropertyadvisors.com 

 
635 East Bay Street, Suite B 

Charleston, SC 29403 
Phone: 843.720.8771 

Fax: 843.720.8701 
www.retailpropertyadvisors.com 

*A division of Retail & Investment Property Advisors, LLC 

Rev 5.10 



FOREST VILLAGE 
INTERSECTION OF RIVER OAKS DRIVE & CAROLINA FOREST BLVD. 

Myrtle Beach, SC 

A1 - Simon’s Pizzeria 

        2,002 SF 

A2 – Adult & Children’s Dentistry 

         at Carolina Forest, Inc. 

         2,200 SF 

A3 – Classy Nails 

        1,200 SF 

A4 – Lapel’s Dry Cleaning 

        1,400 SF 

A5 – E-Liquors 

        1,400 SF 

 

B1 – Jerribob’s Ship N Stuff 

       1,400 SF 

B3 – B5 – One Punch Fitness 

      4,800 SF 

B6 – Community Custom  

       T Printing  

      1,400 SF 

B7 – InStyle Cuts 

      1,400 SF 

B9 – Hana Teppanyaki House 

      2,400 SF 

 

 

C1 – Village Neighborhood  

      Bar & Grill 

      1,400 SF 

C4-C5 – Advanced Medical  

      Awareness Maximized Living 

      2,400 SF 

C7 – Pane e Vino 

      2,400 SF  
 

 

C2 – 1,400 SF 

Rev  5/10 

TENANT ROSTER 

C6 – 1,200 SF 

A10 – 1,400 SF 

B8 – 1,400 SF 

B2 -4,200 SF 

C3 – 1,200 SF 



FOREST VILLAGE

INTERSECTION OF RIVER OAKS DRIVE & CAROLINA FOREST BLVD.

Myrtle Beach, SC
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FOREST VILLAGE 
Intersection of River Oaks Drive & Carolina Forest Blvd 

Myrtle Beach, SC 
 

 

Retail & Investment Property Advisors, LLC is proud to offer an exciting new shopping 

center in Myrtle Beach, South Carolina.  This new mixed-use shopping center is located 

in the growing area of Carolina Forest, which is located between Myrtle Beach and 

Conway. 

 

Forest Village is an 80,906 square foot shopping center anchored by a 34,928 square foot 

Food Lion. This busy center has 45,978 square feet of retail space.  The center also offers 

two outparcels. Outparcel A is approximately 1.95 acres priced at $715,000.00 and 

Outparcel B is approximately 1.04 acres priced at $425,000.00. The Food Lion proudly 

opened its doors October 2008. 

 

The site is situated at the southeastern quadrant of Carolina Forest Boulevard and River 

Oaks Drive.  The Forest Village shopping center has excellent access to surrounding 

neighborhoods as well as immediate access to the new six lane thoroughfare, Carolina 

Bays Highway.  This allows travelers to go around Myrtle Beach and avoid the heavy 

traffic that is usually associated with U.S. Highways 17 & 501. 

 

Forest Village is located in the suburb of Carolina Forest which is the most sought after 

areas to live in Myrtle Beach.  Carolina Forest is a master planned community with 

neighborhoods connected to each other by sidewalks and walking trails.  The concept is 

to provide residents with a full array of services so they need not go out of the 

development.  There are many new residential developments being constructed in the 

area.  By the year 2010, an estimated 8,746 homes will be built in the area.  The 

neighborhoods surrounding the center are The Farm, Bellegrove, River Oaks Plantation, 

and The Bluffs.   

 

Median home values range between the $200,000’s - $230,000’s.  The site has great 

exposure to the approximate 17,400 cars that travel on Carolina Bay Parkway each day.  

The total population for 2008 is 60,716 (within a 7 mile radius). 

 

This project is being developed by Ravenel Development Company. Leasing for the 

retail center is now underway! 
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Market Profile

©2010 ESRI On-demand reports and maps from Business Analyst Online. Order at www.esri.com/bao  or call 800-447-9778 8/30/2010 Page 1 of 8

  
Forest Village_2 Latitude: 33.7478

Longitude: -78.87265
Ring: 3, 5, 7 Miles

  3 miles radius 5 miles radius 7 miles radius

2000 Total Population 13,906 28,762 41,978
  2000 Group Quarters 104 332 404
2010 Total Population 20,279 46,486 67,591
2015 Total Population 23,636 55,881 81,970
  2010 - 2015 Annual Rate 3.11% 3.75% 3.93%

 
2000 Households 6,825 13,173 18,830
  2000 Average Household Size 2.02 2.16 2.21
2010 Households 10,050 21,372 30,552
  2010 Average Household Size 2.01 2.16 2.2
2015 Households 11,778 25,768 37,203
  2015 Average Household Size 2 2.16 2.19
  2010 - 2015 Annual Rate 3.22% 3.81% 4.02%
2000 Families 3,362 6,909 10,570
  2000 Average Family Size 2.69 2.8 2.79
2010 Families 4,956 11,045 16,922
  2010 Average Family Size 2.63 2.77 2.76
2015 Families 5,768 13,187 20,440
  2015 Average Family Size 2.61 2.76 2.74
  2010 - 2015 Annual Rate 3.08% 3.61% 3.85%

 
2000 Housing Units 10,470 20,523 30,278
     Owner Occupied Housing Units 37.9% 36.7% 37.5%
     Renter Occupied Housing Units 28.4% 27.5% 24.9%
     Vacant Housing Units 33.6% 35.9% 37.6%
2010 Housing Units 15,577 33,157 48,549
     Owner Occupied Housing Units 37.8% 37.9% 39.0%
     Renter Occupied Housing Units 26.7% 26.5% 23.9%
     Vacant Housing Units 35.5% 35.5% 37.1%
2015 Housing Units 18,565 40,486 59,866
     Owner Occupied Housing Units 36.9% 37.3% 38.5%
     Renter Occupied Housing Units 26.5% 26.4% 23.7%
     Vacant Housing Units 36.6% 36.4% 37.9%

 
 Median Household Income
            2000 $38,545 $35,654 $36,368
            2010 $47,101 $44,030 $45,338
            2015 $52,649 $50,796 $51,500
 Median Home Value
            2000 $121,976 $106,921 $102,194
            2010 $175,297 $161,506 $155,995
            2015 $215,364 $196,720 $191,411
 Per Capita Income
            2000 $26,093 $23,505 $22,489
            2010 $29,528 $26,903 $26,326
            2015 $31,393 $28,954 $28,304
 Median Age
            2000 38.0 37.0 36.5
            2010 37.6 35.3 35.9
            2015 37.0 34.7 35.5

Data Note:  Household population includes persons not residing in group quarters. Average Household Size is the household population divided by total households. 
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption. Per Capita Income represents the income received 
by all persons aged 15 years and over divided by total population. Detail may not sum to totals due to rounding.

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2010 and 2015.

http://www.esri.com/bao
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Forest Village_2 Latitude: 33.7478

Longitude: -78.87265
Ring: 3, 5, 7 Miles

  3 miles radius 5 miles radius 7 miles radius

2000 Households by Income
Household Income Base 6,840 13,218 18,849
   < $15,000 14.0% 16.1% 15.0%
   $15,000 - $24,999 15.0% 16.5% 16.1%
   $25,000 - $34,999 15.7% 16.4% 17.0%
   $35,000 - $49,999 17.8% 18.0% 18.0%
   $50,000 - $74,999 18.5% 16.6% 18.2%
   $75,000 - $99,999 7.7% 6.6% 6.7%
   $100,000 - $149,999 7.4% 6.0% 5.6%
   $150,000 - $199,999 1.3% 1.3% 1.2%

    $200,000+ 2.5% 2.6% 2.3%
 Average Household Income $53,135 $50,529 $49,973

 2010 Households by Income
 Household Income Base 10,051 21,371 30,554
    < $15,000 11.0% 12.6% 11.6%
    $15,000 - $24,999 9.9% 10.4% 10.2%
    $25,000 - $34,999 11.7% 13.6% 13.4%
    $35,000 - $49,999 20.3% 19.9% 19.9%
    $50,000 - $74,999 23.4% 22.8% 23.6%
    $75,000 - $99,999 10.3% 9.0% 9.9%
    $100,000 - $149,999 8.8% 7.4% 7.4%
    $150,000 - $199,999 2.1% 1.8% 1.7%
    $200,000+ 2.5% 2.5% 2.3%
 Average Household Income $61,326 $58,291 $58,427

 2015 Households by Income
 Household Income Base 11,774 25,768 37,202
    < $15,000 9.6% 11.0% 10.1%
    $15,000 - $24,999 9.2% 9.6% 9.4%
    $25,000 - $34,999 9.4% 10.9% 10.7%
    $35,000 - $49,999 17.0% 16.9% 16.9%
    $50,000 - $74,999 29.7% 29.4% 30.2%
    $75,000 - $99,999 9.3% 8.2% 9.1%
    $100,000 - $149,999 10.4% 9.0% 9.0%
    $150,000 - $199,999 2.6% 2.2% 2.1%
    $200,000+ 2.7% 2.8% 2.5%
 Average Household Income $65,185 $62,529 $62,585

 2000 Owner Occupied HUs by Value
 Total 3,902 7,526 11,319
    <$50,000 5.3% 12.5% 14.1%
    $50,000 - 99,999 33.5% 34.3% 34.8%
    $100,000 - 149,999 27.2% 22.1% 21.5%
    $150,000 - 199,999 10.4% 9.7% 10.6%
    $200,000 - $299,999 12.4% 10.6% 10.0%
    $300,000 - 499,999 7.3% 7.1% 6.1%
    $500,000 - 999,999 3.4% 3.4% 2.4%
    $1,000,000+ 0.5% 0.4% 0.4%
 Average Home Value $169,031 $157,057 $146,321

 2000 Specified Renter Occupied HUs by Contract Rent
 Total 2,961 5,666 7,515
    With Cash Rent 96.2% 96.0% 96.2%
    No Cash Rent 3.8% 4.0% 3.8%
 Median Rent $550 $538 $541
 Average Rent $539 $528 $536

Data Note:  Income represents the preceding year, expressed in current dollars. Household income includes wage and salary earnings, interest, dividends, net rents, 
pensions, SSI and welfare payments, child support and alimony. Specified Renter Occupied Housing Units exclude houses on 10+ acres. Average Rent excludes units 
paying no cash rent.

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2010 and 2015.

http://www.esri.com/bao
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Forest Village_2 Latitude: 33.7478

Longitude: -78.87265
Ring: 3, 5, 7 Miles

  3 miles radius 5 miles radius 7 miles radius

2000 Population by Age    
Total 13,907 28,762 41,977
  Age 0 - 4 4.6% 5.1% 5.4%
  Age 5 - 9 4.8% 5.2% 5.6%
  Age 10 - 14 4.8% 5.0% 5.3%
  Age 15 - 19 4.3% 5.1% 5.3%
  Age 20 - 24 8.3% 8.8% 8.7%
  Age 25 - 34 18.5% 17.4% 17.0%
  Age 35 - 44 15.4% 15.7% 15.9%
  Age 45 - 54 12.8% 13.0% 13.4%
  Age 55 - 64 9.3% 9.6% 9.7%
  Age 65 - 74 9.0% 8.4% 7.9%
  Age 75 - 84 6.5% 5.2% 4.4%
  Age 85+ 1.8% 1.4% 1.2%

   Age 18+ 83.4% 81.8% 80.6%
 
 2010 Population by Age
 Total 20,278 46,487 67,592
   Age 0 - 4 5.5% 6.1% 6.2%
   Age 5 - 9 4.5% 4.9% 5.2%
   Age 10 - 14 4.1% 4.3% 4.8%
   Age 15 - 19 5.1% 5.2% 5.4%
   Age 20 - 24 9.5% 10.1% 9.1%
   Age 25 - 34 17.6% 19.1% 18.1%
   Age 35 - 44 13.6% 13.0% 13.4%
   Age 45 - 54 13.9% 13.4% 13.9%
   Age 55 - 64 11.3% 10.8% 11.3%
   Age 65 - 74 7.1% 6.9% 6.9%
   Age 75 - 84 5.3% 4.5% 4.2%
   Age 85+ 2.3% 1.8% 1.5%
   Age 18+ 83.2% 82.2% 81.0%
 
 2015 Population by Age
 Total 23,637 55,881 81,972
   Age 0 - 4 5.8% 6.2% 6.3%
   Age 5 - 9 4.8% 5.1% 5.4%
   Age 10 - 14 4.2% 4.3% 4.9%
   Age 15 - 19 4.2% 4.4% 4.7%
   Age 20 - 24 9.0% 9.7% 8.8%
   Age 25 - 34 19.4% 20.8% 19.2%
   Age 35 - 44 12.6% 12.4% 12.9%
   Age 45 - 54 12.8% 12.1% 12.6%
   Age 55 - 64 11.8% 10.9% 11.5%
   Age 65 - 74 8.4% 8.0% 8.1%
   Age 75 - 84 4.8% 4.3% 4.0%
   Age 85+ 2.2% 1.7% 1.5%
   Age 18+ 83.0% 82.1% 80.9%
 
 2000 Population by Sex
    Males 49.0% 49.8% 49.8%
    Females 51.0% 50.2% 50.2%

 2010 Population by Sex
    Males 49.4% 50.0% 49.9%
    Females 50.6% 50.0% 50.1%

 2015 Population by Sex
    Males 49.6% 50.2% 50.0%
    Females 50.4% 49.8% 50.0%

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2010 and 2015.

http://www.esri.com/bao
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Forest Village_2 Latitude: 33.7478

Longitude: -78.87265
Ring: 3, 5, 7 Miles

  3 miles radius 5 miles radius 7 miles radius

2000 Population by Race/Ethnicity    
  Total 13,906 28,762 41,979
    White Alone 87.6% 82.1% 83.7%
    Black Alone 7.9% 12.5% 11.2%
    American Indian Alone 0.2% 0.3% 0.4%
    Asian or Pacific Islander Alone 1.1% 1.4% 1.4%
    Some Other Race Alone 1.4% 1.9% 1.7%
    Two or More Races 1.8% 1.8% 1.6%
  Hispanic Origin 3.3% 3.9% 3.7%
  Diversity Index 27.5 36.2 33.7

 
 2010 Population by Race/Ethnicity
   Total 20,279 46,486 67,592
     White Alone 85.3% 81.6% 82.8%
     Black Alone 7.8% 10.3% 9.7%
     American Indian Alone 0.4% 0.5% 0.5%
     Asian or Pacific Islander Alone 1.5% 1.8% 1.7%
     Some Other Race Alone 2.5% 3.4% 3.0%
     Two or More Races 2.4% 2.4% 2.2%
   Hispanic Origin 6.3% 7.1% 6.6%
   Diversity Index 35.2 41.2 39.0

 
 2015 Population by Race/Ethnicity
   Total 23,637 55,881 81,970
     White Alone 85.7% 82.5% 83.6%
     Black Alone 7.5% 9.5% 9.0%
     American Indian Alone 0.4% 0.5% 0.5%
     Asian or Pacific Islander Alone 1.5% 1.8% 1.8%
     Some Other Race Alone 2.6% 3.3% 2.9%
     Two or More Races 2.4% 2.4% 2.2%
   Hispanic Origin 6.7% 7.4% 6.8%
   Diversity Index 35.3 40.4 38.2

 
2000 Population 3+ by School Enrollment
Total 13,489 27,872 40,643
   Enrolled in Nursery/Preschool 1.0% 1.2% 1.3%
   Enrolled in Kindergarten 0.8% 0.9% 1.0%
   Enrolled in Grade 1-8 7.1% 8.5% 9.4%
   Enrolled in Grade 9-12 4.1% 4.0% 4.2%
   Enrolled in College 4.6% 5.0% 5.0%
   Enrolled in Grad/Prof School 0.6% 0.5% 0.5%
   Not Enrolled in School 81.7% 79.7% 78.7%

 
 2010 Population 25+ by Educational Attainment
 Total 14,445 32,283 46,857
    Less than 9th Grade 2.4% 2.7% 2.6%
    9th - 12th Grade, No Diploma 6.0% 7.2% 7.2%
    High School Graduate 29.4% 31.8% 32.4%
    Some College, No Degree 21.6% 21.4% 21.7%
    Associate Degree 10.3% 11.1% 11.2%
    Bachelor's Degree 20.1% 17.1% 16.4%
    Graduate/Professional Degree 10.2% 8.8% 8.5%

Data Note:  Persons of Hispanic Origin may be of any race. The Diversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2010 and 2015.

http://www.esri.com/bao
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Forest Village_2 Latitude: 33.7478

Longitude: -78.87265
Ring: 3, 5, 7 Miles

  3 miles radius 5 miles radius 7 miles radius

2010 Population 15+ by Marital Status
Total 17,401 39,414 56,672
     Never Married 33.9% 34.0% 32.2%
     Married 46.5% 46.8% 49.0%
     Widowed 7.2% 6.6% 6.1%
     Divorced 12.5% 12.6% 12.7%

 
2000 Population 16+ by Employment Status
Total 12,024 24,236 34,807
   In Labor Force 66.9% 67.4% 68.4%
     Civilian Employed 64.4% 64.7% 65.6%
     Civilian Unemployed 2.6% 2.6% 2.8%
     In Armed Forces 0.0% 0.0% 0.1%
   Not in Labor Force 33.1% 32.6% 31.6%

 
 2010 Civilian Population 16+ in Labor Force
         Civilian Employed 88.9% 88.8% 88.8%
         Civilian Unemployed 11.1% 11.2% 11.2%

 
 2015 Civilian Population 16+ in Labor Force
         Civilian Employed 90.9% 90.9% 90.9%
         Civilian Unemployed 9.1% 9.1% 9.1%

 
 2000 Females 16+ by Employment Status and Age of Children
 Total 6,166 12,278 17,652
    Own Children < 6 Only 5.3% 6.0% 6.6%
      Employed/in Armed Forces 3.4% 3.8% 4.2%
      Unemployed 0.3% 0.4% 0.4%
      Not in Labor Force 1.6% 1.8% 2.0%
    Own Children < 6 and 6-17 Only 2.0% 3.4% 4.4%
      Employed/in Armed Forces 1.4% 2.3% 2.7%
      Unemployed 0.0% 0.1% 0.2%
      Not in Labor Force 0.6% 1.1% 1.5%
    Own Children 6-17 Only 11.7% 12.8% 13.7%
      Employed/in Armed Forces 9.1% 9.7% 10.5%
      Unemployed 0.2% 0.3% 0.4%
      Not in Labor Force 2.4% 2.8% 2.8%
    No Own Children < 18 81.0% 77.7% 75.3%
      Employed/in Armed Forces 45.1% 44.0% 43.0%
      Unemployed 2.4% 2.1% 2.1%
      Not in Labor Force 33.5% 31.6% 30.2%

 
2010 Employed Population 16+ by Industry
  Total 9,961 22,971 32,958
      Agriculture/Mining 0.2% 0.4% 0.4%
      Construction 9.9% 10.3% 10.5%
      Manufacturing 2.8% 3.3% 3.6%
      Wholesale Trade 1.8% 1.5% 1.6%
      Retail Trade 14.8% 15.4% 15.2%
      Transportation/Utilities 1.9% 2.1% 2.3%
      Information 3.0% 2.8% 2.9%
      Finance/Insurance/Real Estate 9.9% 10.1% 10.1%
      Services 53.6% 51.3% 50.8%
      Public Administration 2.1% 2.6% 2.7%

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2010 and 2015.

©2010 ESRI On-demand reports and maps from Business Analyst Online. Order at www.esri.com/bao  or call 800-447-9778 8/30/2010 Page 5 of 8

http://www.esri.com/bao
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Forest Village_2 Latitude: 33.7478

Longitude: -78.87265
Ring: 3, 5, 7 Miles

  3 miles radius 5 miles radius 7 miles radius

  
 2010 Employed Population 16+ by Occupation
   Total 9,959 22,974 32,956
       White Collar 63.2% 59.5% 58.8%
         Management/Business/Financial 14.5% 12.5% 12.3%
         Professional 19.6% 17.8% 17.7%
         Sales 17.8% 17.5% 16.9%
         Administrative Support 11.4% 11.7% 11.9%
       Services 21.0% 22.1% 22.0%
       Blue Collar 15.8% 18.4% 19.1%
         Farming/Forestry/Fishing 0.1% 0.1% 0.2%
         Construction/Extraction 6.9% 8.3% 8.4%
         Installation/Maintenance/Repair 3.2% 3.5% 3.7%
         Production 2.2% 2.6% 2.7%
         Transportation/Material Moving 3.4% 3.8% 4.1%

 
2000 Workers 16+ by Means of Transportation to Work
Total 7,665 15,492 22,464
   Drove Alone - Car, Truck, or Van 81.3% 77.0% 78.1%
   Carpooled - Car, Truck, or Van 9.5% 11.9% 12.6%
   Public Transportation 0.5% 1.3% 0.9%
   Walked 2.1% 3.9% 3.1%
   Other Means 3.4% 3.2% 2.7%
   Worked at Home 3.2% 2.6% 2.5%

 
 2000 Workers 16+ by Travel Time to Work
 Total 7,666 15,491 22,462
    Did Not Work at Home 96.8% 97.4% 97.5%
      Less than 5 minutes 3.9% 4.4% 4.1%
      5 to 9 minutes 19.3% 18.4% 16.1%
      10 to 19 minutes 43.8% 42.7% 42.0%
      20 to 24 minutes 9.1% 10.7% 12.4%
      25 to 34 minutes 12.8% 13.1% 14.4%
      35 to 44 minutes 3.6% 2.6% 2.8%
      45 to 59 minutes 2.1% 2.3% 2.5%
      60 to 89 minutes 1.1% 1.8% 1.7%
      90 or more minutes 1.2% 1.4% 1.6%
    Worked at Home 3.2% 2.6% 2.5%
 Average Travel Time to Work (in min) 17.0 18.0 18.8

 
 2000 Households by Vehicles Available
 Total 6,863 13,190 18,838
    None 5.8% 8.1% 7.0%
    1 46.8% 45.4% 43.5%
    2 36.7% 36.6% 38.3%
    3 9.2% 8.5% 8.9%
    4 1.3% 1.1% 1.5%
    5+ 0.2% 0.4% 0.7%
 Average Number of Vehicles Available 1.5 1.5 1.6

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2010 and 2015.
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Ring: 3, 5, 7 Miles
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2000 Households by Type    
Total 6,825 13,174 18,830
  Family Households 49.2% 52.5% 56.1%
    Married-couple Family 37.4% 38.6% 42.2%
      With Related Children 12.6% 13.5% 15.8%
    Other Family (No Spouse) 11.8% 13.9% 13.9%
      With Related Children 7.2% 8.8% 9.1%
  Nonfamily Households 50.8% 47.5% 43.9%
    Householder Living Alone 37.3% 34.5% 31.5%
    Householder Not Living Alone 13.5% 13.1% 12.3%

 Households with Related Children 19.8% 22.3% 24.9%
 Households with Persons 65+ 25.3% 23.2% 21.4%

 
 2000 Households by Size
 Total 6,825 13,173 18,830
   1 Person Household 37.3% 34.5% 31.5%
   2 Person Household 38.5% 38.1% 38.5%
   3 Person Household 12.4% 13.6% 14.7%
   4 Person Household 7.2% 8.2% 9.5%
   5 Person Household 3.2% 3.8% 4.0%
   6 Person Household 0.8% 1.1% 1.1%
   7+ Person Household 0.6% 0.7% 0.7%

 
 2000 Households by Year Householder Moved In
 Total 6,864 13,191 18,838
   Moved in 1999 to March 2000 26.8% 28.8% 29.2%
   Moved in 1995 to 1998 35.4% 33.7% 33.9%
   Moved in 1990 to 1994 16.2% 14.1% 14.2%
   Moved in 1980 to 1989 12.7% 13.3% 13.5%
   Moved in 1970 to 1979 4.6% 5.4% 5.3%
   Moved in 1969 or Earlier 4.4% 4.8% 4.0%
 Median Year Householder Moved In 1996 1996 1997

 
2000 Housing Units by Units in Structure
Total 10,309 20,549 30,159
  1, Detached 30.0% 29.3% 30.7%
  1, Attached 6.6% 4.5% 3.5%
  2 2.1% 2.5% 2.4%
  3 or 4 9.1% 7.4% 5.9%
  5 to 9 19.5% 17.1% 17.6%
  10 to 19 14.1% 13.7% 11.5%
  20+ 15.5% 17.7% 17.6%
  Mobile Home 3.1% 7.7% 10.5%
  Other 0.0% 0.2% 0.3%

 
 2000 Housing Units by Year Structure Built
 Total 10,497 20,538 30,276
   1999 to March 2000 4.2% 4.6% 5.4%
   1995 to 1998 21.1% 17.9% 20.5%
   1990 to 1994 8.9% 7.9% 8.3%
   1980 to 1989 35.2% 32.1% 32.4%
   1970 to 1979 13.7% 19.7% 19.0%
   1969 or Earlier 16.9% 17.8% 14.5%
 Median Year Structure Built 1986 1984 1985

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing.
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Market Profile

  
Forest Village_2 Latitude: 33.7478

Longitude: -78.87265
Ring: 3, 5, 7 Miles
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Top 3 Tapestry Segments

1. Young and Restless Young and Restless Young and Restless
2. Old and Newcomers Old and Newcomers Midland Crowd
3. Midlife Junction Silver and Gold Old and Newcomers

2010 Consumer Spending  shows the amount spent on a variety of goods and services by households that reside in the market 
area. Expenditures are shown by broad budget categories that are not mutually exclusive. Consumer spending does not equal 
business revenue.
Apparel & Services: Total $ $15,384,963 $31,310,374 $44,458,374
     Average Spent $1,530.84 $1,465.02 $1,455.17
     Spending Potential Index 64 61 61
Computers & Accessories: Total $ $2,028,611 $4,119,814 $5,858,854
     Average Spent $201.85 $192.77 $191.77
     Spending Potential Index 92 88 87
Education: Total $ $10,898,095 $22,155,659 $31,346,897
     Average Spent $1,084.39 $1,036.67 $1,026.02
     Spending Potential Index 89 85 84

 Entertainment/Recreation: Total $ $28,677,497 $57,808,744 $83,142,259
      Average Spent $2,853.48 $2,704.88 $2,721.34
      Spending Potential Index 89 84 84
 Food at Home: Total $ $41,006,034 $82,947,156 $118,046,770
      Average Spent $4,080.20 $3,881.11 $3,863.80
      Spending Potential Index 91 87 86
 Food Away from Home: Total $ $29,731,737 $60,388,154 $86,096,741
      Average Spent $2,958.38 $2,825.57 $2,818.04
      Spending Potential Index 92 88 88
 Health Care: Total $ $32,599,975 $64,880,105 $93,506,101
      Average Spent $3,243.78 $3,035.75 $3,060.56
      Spending Potential Index 87 81 82
 HH Furnishings & Equipment: Total $ $15,734,143 $31,771,263 $45,727,490
      Average Spent $1,565.59 $1,486.58 $1,496.71
      Spending Potential Index 76 72 73
 Investments: Total $ $13,918,151 $27,411,706 $39,068,062
      Average Spent $1,384.89 $1,282.60 $1,278.74
      Spending Potential Index 80 74 74
 Retail Goods: Total $ $212,113,595 $428,173,724 $615,931,250
      Average Spent $21,105.83 $20,034.33 $20,160.10
      Spending Potential Index 85 81 81
 Shelter: Total $ $141,510,205 $287,291,398 $408,691,004
      Average Spent $14,080.62 $13,442.42 $13,376.90
      Spending Potential Index 89 85 85
 TV/Video/Audio: Total $ $11,429,453 $23,202,367 $33,083,584
      Average Spent $1,137.26 $1,085.64 $1,082.86
      Spending Potential Index 92 87 87
 Travel: Total $ $15,850,331 $31,776,267 $45,710,635
      Average Spent $1,577.15 $1,486.82 $1,496.16
      Spending Potential Index 83 79 79
 Vehicle Maintenance & Repairs: Total $ $8,548,857 $17,271,179 $24,755,477
      Average Spent $850.63 $808.12 $810.27
      Spending Potential Index 90 86 86

Data Note:  The Spending Potential Index represents the amount spent in the area relative to a national average of 100.

Source:  Consumer Spending data are derived from the 2005 and 2006 Consumer Expenditure Surveys, Bureau of Labor Statistics. ESRI.
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